





ONLINE MEDIA

ACATODAY.ORG

Expand your reach with online opportunities. Integrate
ACAtoday.org into your marketing plan for 2010.

45,000 unique visitors on average per month
150,000 unique page views on average per month

ACATODAY.ORG RATES:
$1,100/month for 6 months
$1,000/month for 12 months

Web buttons are sold on a 6- or 12-month basis only.

WEEK IN REVIEW

Bringing ACA members chiropractic news from around the
country, Week in Review is sent every Thursday to about 10,000
members via e-mail and it is accessible to all members on the
ACA website.

WEEK IN REVIEW RATES:
$1,500 per month (4 issues) - Large rectangular button
$500 per month (4 issues) - Small rectangular button

For information about print advertising, please call The BOJA Group at 847-234-6402.




ONLINE MEDIA

JOURNAL OF THE AMERICAN
CHIROPRACTIC ASSOCIATION
(JACA) ONLINE

Published online 9 times per year, JACA Online focuses on articles
of clinical interest as well as information on practice management,
chiropractic and patient education, peer-reviewed research and
technological innovation.

All ACA members can access JACA at ACAtoday.org/JACA. In
addition, when a new issue of JACA is posted online, an e-mail
announcement is sent to 17,000 chiropractic professionals. The
announcement features descriptions of that month’s cover story and
other popular features and links to them online.

$1,000 per issue

(includes a banner on the JACA e-mail announcement and above =
the issue’s online table of contents) _

ACA E-BLASTS

Send a custom marketing message to ACA members with ACA's E-Blast Program. Limited to
just one per month, e-blasts are an effective and exclusive way to put your message directly
into the inbox of ACA's membership. You are identified as a “valued partner of ACA,” making
it more likely that members will read and respond to your message.

ACA E-BLAST RATES:
$4,000 per blast

Ask about our frequency rates.




ACA PARTNERSHIPS

ADVERTISING PACKAGES

Maximize your reach to ACA members and influential leaders of the chiropractic profession.
There are four packages available that combine print and online media—Platinum, Gold, Silver
and Bronze.

PLATINUM PACKAGE

e ACA News Advertising: 12 Full-page, 4-color ads Value: $32,160
e ACAtoday.org Advertising: 12 months Value: $12,000
e Exclusive Banner on JACA Online: 3 issues Value: $3,000
e Exclusive Banner on Week in Review: 4 issues Value: $4,000

Total Value:  $51,160
Total Cost:  $43,486
Total Savings: $7,674

GOLD PACKAGE

e ACA News Advertising: 6 Full-page, 4-color ads Value: $17,310
e ACAtoday.org Advertising: 9 months Value: $9,900
e Exclusive Banner on JACA Online: 2 issues Value: $2,000
e Exclusive Banner on Week in Review: 2 issues Value: $2,000

Total Value:  $31,210
Total Cost: $26,528.50
Total Savings: $4,681.50




ACA PARTNERSHIPS

ADVERTISING PACKAGES CON'T.

ACA News Advertising: 6 Half-page, 4-color ads
ACAtoday.org Advertising: 6 months
Exclusive Banner on JACA Online: 1 issue

Exclusive Banner on Week in Review: 1 issue

* ACA News Advertising: 6 Quarter-page, 4-color ads
e ACAtoday.org Advertising: 6 months

Value:
Value:
Value:
Value:

Total Value:
Total Cost:
Total Savings:

Value:
Value:

Total Value:
Total Cost:
Total Savings:

$12,900
$6,600
$1,000
$1,000

$21,500
$19,350
$2,150

$6,990
$6,600

$13,590
$12,231
$1,359




ACA Adbvertising Sales Office
Bayard, Oot, Jones & Associates, LLP

855 Larchmont Lane | Lake Forest, IL, 60045 | Tel: 847-234-640
advertising@acatoday.org
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